
FROM SPACES
TO EXPERIENCES Rethinking the 

Role of the Branch

THE BANK AS A DESTINATION
Spaces That Invite, Engage & Evolve

MOST BR ANCHES ARE UNDERUTILIZED
• Murals & digital screens should work together—all design should feel alive.
• Branches should adapt throughout the day—reshaping layouts, displays, 

& engagement zones to match customer needs and peak activity times.

A  S P A C E  T H A T  M O V E S  C R E A T E S  C U R I O S I T Y .
A  S P A C E  T H A T  S T A Y S  T H E  S A M E  F A D E S  A W A Y .

INTELLIGENT BR ANCHES
From Data to Decisions

A TRULY INTELLIGENT BR ANCH
DOESN’T JUST COLLECT DATA—IT ACTS ON IT.
• Real-time data transforms decision-making—aligning staffing with demand, 

optimizing high-traffic areas, & ensuring all advisory spaces have impact.

A  W E L L - D E S I G N E D  B R A N C H  I S N ’ T  
J U S T  B E A U T I F U L — I T ’ S  M E A S U R A B L E .

I F  Y O U R  B R A N D  S T A N D S  S T I L L ,  
Y O U R  C U S T O M E R S  M O V E  O N .

BR ANDING ISN’T JUST A LOGO —
IT ’S HOW A SPACE MAKES PEOPLE FEEL .
• Environmental branding should be a living, breathing part of the branch—

evolving with marketing campaigns & events to create fresh experiences.

DYNAMIC BR ANDING
A Branch that Evolves with Customers



Not every idea belongs in every space. What matters 
is how they work together—seamlessly integrated, 
strategically designed, and uniquely yours.

Concepts Are Powerful
WHEN THE Y DISAPPE AR

DBSI.COM/IDEATION-CENTER

THE BEST BR ANCHES CRE ATE 
MULTI-SENSORY E XPERIENCES.
• Moss walls, overhead music, & curated scents bring an organic feel to the 

space while creating a memorable customer experience.

SOUND & SENSORY DESIGN
A Space Should Be Seen, Heard & Felt

W H A T  C U S T O M E R S  F E E L  D E F I N E S  
W H A T  T H E Y  W I L L  R E M E M B E R .

MOST SCREENS FAIL BY MIRRORING THE WEBSITE
• Interactive displays should act as financial advisors—guiding customers 

through decisions, comparing options, and delivering insights they can’t 
get online.

DIGITAL SCREENS THAT GUIDE
Beyond Digital—Creating Real Engagement

I F  S C R E E N S  D O N ’ T  A D D  V A L U E  
B E Y O N D  T H E  W E B S I T E ,  W H Y  H A V E  T H E M ?


